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MOTTO 
 
“Janganlah takut, sebab Aku menyertai engkau, janganlah bimbang, sebab Aku ini 
Allahmu; Aku akan meneguhkan, bahkan akan menolong engkau; Aku akan memegang 
engkau dengan tangan kanan-Ku yang membawa kemenangan”. 
(Yesaya 41:10) 
“Serahkanlah segala kekuatiranmu kepada-Nya, sebab Ia yang memelihara kamu" . 
(1 Petrus 5:7) 
"A pessimist sees the difficulty in every opportunity, an optimist sees the opportunity in 
every difficulty”. 
(Sir Winston Churchill) 
"Develop success from failures. Discouragement and failure are two of the surest 
stepping stones to success". 
(Dale Carnegie) 
“When one door closes, another opens, but we often look so long and so regretfully upon 
the closed door that we do not see the one which has opened for us”. 
(Alexander Graham Bell) 
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